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 Lesson 38


    
   YOUR OPINIONS PLEASE
Lesson Overview:

Students study the effect of political action and class action suits in changing how tobacco manufacturers advertise their products and compare the changes in tobacco advertising with the way alcoholic beverages are advertised.
Objective: 
Students will learn essential information by:
1. Analyzing the effects of advertising and the media in shaping attitudes about:
a. Use of tobacco, alcohol and other drugs.
Activities / Strategies:

Review the political action process used by the Attorneys General of the 40 states that brought class action suits against the tobacco industry.  Discuss the resulting changes in advertising and selling practices, including the removal of billboards, the removal of vending machines, the removal of cartoon figures that appeal to children, the prohibition against advertising at sporting events and concerts, etc.  Explain that although some of the agreements have been finalized, it may take years for all the changes to be made.

Form cooperative teams.  Direct the teams to compare the changes in tobacco advertising to how alcohol is advertised.  Ask the teams to report out.   Compare their findings and discuss.

Ask for a yes or no vote on the following questions:

1. Does the advertising you see about alcoholic beverages make the products seem inviting and safe?

2. Are there enough public service announcements warning children of the dangers of alcoholic beverages to offset the other types of advertising?

3. Ask each student to write three ways he/she would change how alcoholic beverages advertised.

Ask each student to write three ways he/she would change how alcoholic beverages advertised.
Reform the teams and instruct the students to share their ideas within the team.  Instruct the teams to select three ideas as their team ideas.  Ask the teams to report out and compare and discuss the ideas.
Assessment Criterion:
The student will identify verbally or in writing three ways they would change how alcohol is advertised.
Resource Materials:  
Teacher Tip:
Invite a local attorney to speak to the class and answer prepared questions.
