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Lesson 33


OUR TELEVISION ADVERTISEMENTS
Lesson Overview:

Students form cooperative teams to practice persuasive writing by creating original stop smoking ads, and practice critical analysis by watching team enactment of the ads to determine if they meet the criteria for effective persuasion.
Objective:

Students will learn essential information by:

1. Analyzing the effects of advertising and the media in shaping attitudes about:
a. The use of tobacco, alcohol, and other drugs.

Activities / Strategies:

Form cooperative teams.  Instruct the teams to define the term, persuade and use it in a sentence.  Ask each team to report out.  Discuss how manufacturers use advertising to try to persuade us to buy their products.

Instruct the teams to think about advertisements that they find very appealing and write down what they like most about the ads.  Ask the teams to think about the ads they dislike and write down what they dislike most about those ads.  Ask each team to report out.
Explain that an effective advertisement accomplishes four objectives: (1) it gets the attention of the viewer; (2) It interests the viewer in the product, service or idea you are selling; (3) it instills a desire or conviction in the viewer that they want to buy the product, service or idea; and (4) it moves the viewer to action. 

On the chalkboard, write the four objectives and the acronym: Attention, Interest, Desire, and Action = AIDA.

Explain that each team is going to write a stop smoking advertisement that achieves the four objectives of effective advertising (AIDA).  Each team must create its own stop smoking product and name it.  Each ad must be no more than three minutes long.  Ads may be respectfully funny or serious.  Discuss what is meant by respectfully funny.

As teams present their ads for the rest of the class, the viewers critique the ads based on AIDA.  Allow two minutes per ad for the written critique.
Assessment Criterion:

Students will participate as a member of a cooperative team to create original stop smoking advertisements that demonstrate an understanding of the fundamentals of persuasive messages.
Resource Materials:

Stop watches – one for each cooperative team and yourself
Teacher tip:

Allow the students to begin writing the ads during the first class and complete the writing and rehearsal during the first half of the second class.  They can present their ads during the last half of the second class period.  Let the class vote for the best and award a prize or prizes.
